How to Promote Your Virtual Program
Raising awareness with students and families
Whether you want to increase enrollment in your virtual program, recover students who
have enrolled in a program outside of your district, or re-engage students who have dropped
out of school, you can spread the word about your virtual program through many different
communication channels and formats.
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It is best to use more than one format to promote your program because some parents may not use social media accounts,
whereas others may not check their email regularly.
Additionally, depending on the type of virtual program you have, you can send targeted messages with specific focuses. For
example, to raise general awareness, you may focus more on the rigor and variety of courses your virtual program offers. Or,
your messaging may place a larger emphasis on convenience and flexibility if you want to target students who have fallen
behind or dropped out.
Your district PR representative, communications department, or web administrator may also be a good resource to help you
plan where and how to best promote your virtual program.

CONTACT US

to learn more about materials you can use to promote your virtual program.

